Design an ad
campaign

LEVEL
Intermediate

NUMBER
B1_2013R_EN

LANGUAGE
English




Read, understand, and
recall facts from a text
about famous marketing
campaigns.

Discuss straightforward
ideas related to the
success of an ad campaign.
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Some marketing campaigns have
become more famous than the
products they sold.

Let's take a look at what has made
these campaigns so memorable.
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Vocabulary review

slogan
audience launch
broadcast publicity
effective marketin
advertising &
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Sample sentences

Advertising always targets an audience.

used to advertise products.

Slogans are short, memorable phrases ‘ LIEVE w )
rself
-

Television and radio broadcasts are
used to reach a large audience.
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Publicity is used to attract attention to ="
S
a new product. £ £
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Sample sentences

Successful companies make enough
profit to keep growing.

S

| attended the product launch and met
the creators of the new digital product.

Marketing is at the centre of the
' business plan.
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Design an ad campaign

The images created in advertising campaigns
often outlive the products they sell. Some cities
have chosen to keep, and maintain, billboards
created for famous advertising campaigns as a
way of preserving the city's social history.
Classical advertisements often show us what
types of things people valued in the past.

Advertising is not just used to sell products. It is
also used in social campaigns to promote certain
behaviours. Let's take a look at some of the most
influential advertising campaigns in the United
Kingdom and see what they tell us about
advertising strategies and Britain.
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Design an ad campaign

Thomas J. Barrett is sometimes called the father of modern advertising
in the United Kingdom. He worked for Pears, a soap company, which
used slogans and iconic imagery targeted at the emerging British
middle classes. Pears soap had a clear, translucent appearance and
Pears used this image to appeal to the public’s desire for cleanliness.

Adding to the soap’s clear appearance was its smell, which was similar
to that of an English garden. The advertising campaign, created by
Barrett, became famous for its use of imagery, which included famous
paintings and annual publications that have since become collector’s
items.
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Building sentences

Using at least three words from the boxes below, summarise the key
points of the text in two or three sentences.

famous
: intings
outlive pain
Socia| collector's
“@Mpaigns images items
Values dssociateqd
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Design an ad campaign
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IS TR S Pears used iconic imagery and
y K A e > slogans to market their soap.

What marketing strategies
would you use to advertise soap
to a contemporary audience?

Discuss your ideas.
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What's the difference?

What is the difference between these two types of campaigns?
Do you think they use the same types of advertising strategies?
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Design an ad campaign

Many advertisements use iconic imagery. What advertisements do you
remember the most? Describe the advertisement and explain what you
think made the advertisement so memorable.
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Design an ad campaign

Lipton’s tea marketing campaigns in the 1930s
and 1940s are another example of a famous
advertising campaign that targeted its audience
using memorable images and slogans.

In this case, Sir Thomas Lipton wanted to sell tea
at an affordable price. The romantic image of the
tea garden was used in the slogan developed by
Lipton’s. The idea was that tea came straight from
the garden into the teacup. Many famous
advertising campaigns have used romantic
imagery to sell their products.
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Build a sentence out of these words based on the text you
have just read.

slogan memorable an English garden

association romantic image targeted
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Designing an ad campaign

Which of the aspects below would you focus on if you were advertising
coffee? Can you come up with a slogan that reflects this?

qUalIty priCe

8ives yo taste
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Designing an ad campaign

You are designing a 40-second
radio broadcast for this chair.
Who is your target audience?

What descriptive words would
you use in your broadcast?

Can you think of a memorable
slogan?
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Design an ad campaign

Perhaps the most well known industry to use
romantic images to sell their products is the
tobacco industry, which sells cigarettes.
Advertising in this industry has gone through
many changes as countries have introduced laws
to limit the sale of cigarettes.

Some of the early cigarette campaigns in both the
United Kingdom and the United States pictured
beautiful women smoking or included exciting
imagery like motorcycle riding to inspire
consumers. Tobacco companies also used
television broadcasts and billboards to advertise
their products.
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Design an ad campaign

During the 1950s and 1960s cigarette companies
were also the main sponsors of major television
programmes, which helped them establish their
brand and reach a broad audience.

Nowadays, tobacco advertising imagery is
regulated, but the advertising images from the
past are still with us through the strong brand
image they established. The slogans used by
tobacco companies are also very memorable
because of the way they targeted individual
personality types.
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Check your understanding

Why has advertising in the
tobacco industry changed?

Do you think contemporary
cigarette advertising uses
different marketing strategies?
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Comment on the sentence

Do you think smoking advertising should be regulated?
Give examples to support your answer.

Advertising in the tobacco industry has
gone through many changes as countries
have introduced laws to limit the sale of
cigarettes.

In the current day, tobacco advertising
imagery is regulated, but the advertising
images the past are still with us through

the strong brand image they established.
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Bad advertising

Describe an ad you have seen that was not effective.
What would you have done differently?
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Do you recognise all of these words?
Try to write a sentence to explain each.

influential

regulation Introduced
brand image

Sponsors broad

appeal translucent

inspiring
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Dictogloss

Your teacher is going to read to you.
Write down what you hear.

Listen up!
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Reflect on the goals

Go back to the second slide of the lesson and check
if you have achieved all the goals of the lesson.
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Reflect on this lesson

Think about everything you have seen in this lesson.
What were the most difficult activities or words? The easiest?
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- Transcription
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Homework activity

Write a paragraph that outlines what you think makes an
advertising campaign successful. Use a formal voice and be
creative.

The most important thing in any advertising campaign is to

identify the target audience. The second most important thing is

that...
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0‘ My favourite sentences

Choose your five favourite sentences
from the three pieces of text.
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My favourite advertising campaign

What advertising campaign did you like reading about most?
What did you like most about these campaigns?

Lipton's tea Pears soap

: It used
It was simple,

yet effective interesting
imagery

It taught the

The company world about
still exists today product

placement,
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Describe an ad you like

o

Describe an ad you have seen recently that you liked.
Why did you like it?
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Homework answer key
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About this material

This material is provided by /

lingoda

lingoda \Who are we?

(& Why learn English online?

8%% What kinds of English classes do we offer?
@ Who are our English teachers?

How do our English certificates work?

We also have a language blog!
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