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Goals 

■ Can provide a 
straightforward description 
of an ad. 
 

■ Can identify and discuss 
the concept of values in 
advertising.  
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Have you ever seen an ad that you 
thought was socially irresponsible? 

Why?  
 

Let‘s take a look at the values found in 
advertising. 
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Preview and warm-up 

■ In this lesson, we are going to learn about the elements of an ad and the values 
of advertising. 

The more you buy, the happier you‘ll become. 
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influencer 

tactics 

unveil 

classified targeted at 

catalogue profit 

personalised 
advertising 

Vocabulary review 
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Describe an ad 

I found my new car in the classifieds. 

The catalogue outlined all the technical 
information I needed to know. 

Social media marketing uses algorithms 
to personalise advertising. 

I am building my follower base so I can 
become an influencer. 

http://www.lingoda.com/
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Describe an ad 

That brand has such subtle advertising 
tactics. 

The number one value in advertising is 
profit. 

The product advertising is targeted at 
young people.  

The products were unveiled by the 
social media celebrity. 

http://www.lingoda.com/
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responsible advertising 

Responsible advertising considers the environmental and social costs of 
advertising. 
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values 

Advertisements promote values such as luxury and beauty to sell products. 
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10 www.lingoda.com 

misleading advertising 

Misleading advertising can be seen on posters, on TV adverts and in 
catalogues. 

http://www.lingoda.com/
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consumer 

A consumer is someone who buys things for themselves, or as presents for 
other people.  

http://www.lingoda.com/


12 www.lingoda.com 

clients 

The bank offers business loans for new clients. 
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Describe an ad 

Cigarette advertising isn’t socially 
responsible. 

Our clients are very happy with our 
service. 

What do you value more: security or 
freedom? 

It is only misleading advertising if what 
is advertised is false.  

http://www.lingoda.com/
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Categorising clients and consumers 

Clients Consumers 

Categorise these words into two lists.  
What do consumers buy? Who serves clients? 

travel agent yoga instructor 

taxi drivers books 

milk 

clothes 

tax accountant 

lawyer 

coffee tutors electricity therapist 
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Ads and values 

long lasting 

What consumer values are targeted in this ad?  
Which of these consumer values would be most important to you in 

buying a new car? Why? 

http://www.lingoda.com/
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Which words are used to describe a misleading 
advertisement?  

deceptive 

ambiguous 

http://www.lingoda.com/
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Misleading advertising 

Based on the picture below, do you think this advertisement is 
misleading?  

Is the bike new or second hand? What does it include or not include? 
Write down your answer and share it with the teacher.  

Touring bike for all ages* 
 
Want to take advantage of Spring? New bikes in stock.  
 
Just arrived, this bike is time tested and designed to go 
anywhere. It can be loaded with all you need to carry 
you through the countryside. With newly adjusted 
brakes and gears and a fully adjustable seat post it is 
sure to suit the most adventurous cyclist.  
 
*Bike similar to that pictured. Racks in stock. 

http://www.lingoda.com/
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Write a misleading advertisement for this bike.  

Design an ad 

http://www.lingoda.com/
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Describing ads 

■ Here are some phrases you can use to describe advertisements.  
■ Use one or two to describe the picture below. 

■ This ad is about... 

■ This ad is selling... 

■ The ad looks like... 

■ The ad has a hidden message... 

■ The main message of this ad is... 

http://www.lingoda.com/
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Describe an ad 

This ad is about how fresh food will 
make you feel better and live longer.  

The main message of this ad is that if 
you buy this dress you will look 

beautiful. 

■ Here are some sample sentences using these key descriptive phrases. 

http://www.lingoda.com/
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publish 

We will publish the report on our website. 

http://www.lingoda.com/
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testimony 

Customer testimonies help promote products. 

http://www.lingoda.com/
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pop up 

A pop up error message appears when you click on the link. 
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heading 

The heading has to catch the reader‘s attention. 
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logo 

A logo is a symbol used in company branding. 

http://www.lingoda.com/
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body of the ad 

The body of the ad contains the main content. 
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call to action 

A call to action is similar to a slogan in that it is used to attract consumer 
attention. 

http://www.lingoda.com/
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contact information 

The contact information is the most important part of a website. 

http://www.lingoda.com/
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Describe an ad 

The health service logo is really old-
school. 

I love writing testimonials! 

The book is a lovely colourful pop-up. 

After only a few hours of publishing the 
post, I was offered a job. 

http://www.lingoda.com/
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Describe an ad 

When I click on the contact information 
button I only get an email address. 

He wrote a really catchy call to action 
on behalf of the environment group. 

The headings in this ad really stand out. 

No one ever reads the body of an ad; 
it’s all just fine print. 

http://www.lingoda.com/
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A B 

D C 

Match the words with the text 

1. testimony 

Cliffs, mountain peaks, and 
valleys of wonder await you. Join 
our tours today! 

The bicycle is made of stainless 
steel piping making it the perfect 
choice for long tours. The bike 
comes in two colours.  

Attention: the selection you have 
chosen is not available. Please 
choose another item or click on 
the contact page and email your 
request to the manager. Thank 
you. 

Roadrage Cycles were slow to 
respond to my emails. When 
they did, they gave me false 
information about the bicycle I’d 
bought. I took my bicycle in for a 
service and they charged double 
the price. Terrible service. I don’t 
recommend them! 

2. pop up 3. call to action 4. body of ad 
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Do you think these logos are eye catching?  
What do you think they are advertising?  

Try using the phrases below to express your opinion. 

Describe an ad with logos 

This logo is 
advertising… 

This logo looks 
like… 

This logo is 
selling… 

I think the main 
message of this 

logo is… 

http://www.lingoda.com/
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Can you design a catchy header for these products? 

A call to action 

a casual dinner 
suit 

 a worm farm for 
your kitchen 

organic waste 

a package deal 
holiday to 

Canada 

a pair of 
expensive shoes 

http://www.lingoda.com/
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Synonyms for testimonial.  
Could you use each of the below in a sentence about ads? 

testimonial 
review 

rating endorsem
ent 

like 
recommendation 

reference 
testimony appraisal 

suggestion 

http://www.lingoda.com/
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a b c 

Dictogloss 

Listen to the text your teacher is about to read.  
Write down what you hear them say.  

http://www.lingoda.com/
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? ? ? ? ? ? ? ? ? ? ? ? ? ? ? 

Discuss 

What things should not 
be advertised? 

http://www.lingoda.com/
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Go back to the second slide of the lesson and check 
 if you have achieved all the goals of the lesson. 

yes no 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

Reflect on the goals 

http://www.lingoda.com/
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Think about everything you have seen in this lesson. 
What were the most difficult activities or words? The easiest? 

+ 
+ 

– 
– If you have time, go over  

the most difficult slides again 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

_______________________________ 

Reflect on this lesson 

http://www.lingoda.com/
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Exercise p. 14 
Clients: tax accountant, lawyer, taxi drivers, yoga instructor, therapist, travel agent, 
tutors. Consumers: milk, coffee, books, clothes, electricity. 
 
Exercise p. 16 
hidden, deceptive, false, ambiguous, confused, unclear 
 
Exercise p. 17 
Possible answer: The advertisement is advertising second hand bikes but indicates 
that it is advertising new bikes in the first few lines. The advertisement is marketing 
the bike as good for carrying things, but then indicates that the bike does not come 
with a rack without explicitly stating it. The bike pictured has a rack, but the ad says 
that the bikes for sale are not as pictured. It is confusing because the picture does 
not accurately match the text and it is not clear what the bike has and does not 
have. 
 
Exercise p. 31 
1 D, 2 C, 3 A, 4 B 
 

Answer key 
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Exercise p. 35 
Children spend more time in front of computer screens than 
ever before. Despite the advantages that digital products have 
made to e-learning, more time on a laptop or in front of the 
television means more exposure to ads. These images of the 
world may not be sending the right message to children. From 
sugary drinks to false expectations around body image, 
advertising is a powerful force in shaping children’s 
understanding of the world. Some experts argue that ads 
targeting young children should be banned because children 
cannot analyse the messages behind them. Others argue that 
some ads that have socially positive messages, such as brushing 
your teeth every day, are good for children.  

Transcription 

http://www.lingoda.com/
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Homework 

http://www.lingoda.com/
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A B 

D C 

Put similar words together 

healthy 

misleading 

beauty 

http://www.lingoda.com/
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Write a testimonial for a business you have used. 

Homework writing activity  

I recommend 
this company 

because… 

The customer 
service was 
excellent. 

They served me 
really quickly… 

Some of the 
product 

descriptions 
were unclear… 

All the staff 
were really 
friendly… 

I give them 4 
stars. 

I visited this company twice last week 

and they were very helpful. I 

recommend them because… 

http://www.lingoda.com/
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Make flashcards out of paper and  
copy down four words or phrases from this lesson that  

are hard for you. 

Make flashcards 

This ad is misleading 
because… 

http://www.lingoda.com/
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Homework 

Exercise p. 42 
 Have clients: tax accountants, lawyers, therapists 
Values: beauty, healthy, luxury 
Misleading: hidden, deceptive, ambiguous 
Testimonial: review, recommendation, endorsement 
 
Exercise p. 43 
I visited this company twice last week and they were very helpful. I recommend 
them because they answered all of my questions and all of the staff were very 
knowledgeable. I would recommend them for anyone wanting excellent customer 
service. I give them five stars. Highly recommended! 
 
 

http://www.lingoda.com/
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                Who are we? 
 
Why learn English online? 

What kinds of English classes do we offer? 

Who are our English teachers? 

How do our English certificates work? 

We also have a language blog! 

This material is provided by 
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