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Can read, understand, and
recall facts from a text
about commercial
advertising strategies.

Can discuss

straightforward ideas
related to advertising
strategies and selling
techniques.
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Have you ever wondered what the
most successful commercial
advertising strategies are?

Let's read a text about these strategies
and discuss what you think about
them.
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Vocabulary review

values

logo

consumer

testimony

client
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responsible
advertising

misleading
advertising

pop-up
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Vocabulary review

The testimony of the witnesses was
very convincing and led to the
conviction.

| value the peace and quiet of the § Fuill v
countryside. @

(@ The logo of my dad’s dairy includes a
¥,

COow.
cOW EMBLEY

FARM PRODUCTS

Online pop-ups are so annoying as they
can indicate that the computer has a
virus.
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Vocabulary review

Responsible advertising is really
important when it comes to children.

Advertising is successful precisely ‘
because it is most often misleading. ey

d
cT

| have a solid network of established
clients at my practice.

Consumers are the key to every
marketing plan!
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Commercial strategies

The key to a successful business is an effective
marketing strategy. Commercial marketing
strategies must be reviewed in order to stay up-
to-date with market trends and customer
demands. Yet every month a new online app is
developed that changes consumer expectations
and behaviour. How are businesses adjusting to
this brave new world of online business?
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Commercial strategies

The internet has changed the way business is
conducted for good. With the introduction of
social media platforms, advertising is conducted
online more than ever before! More businesses
are opting for an online business model ahead
of face-to-face models. This means that their
marketing strategies must be flexible enough to
be able to target customers all over the world
and fast enough to keep pace with the
expectations of a digitally literate public.
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There are so many
online options!
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Commercial strategies

The established customer, who was once the bread and butter of
local businesses, has also changed as customers opt for online
shopping ahead of in-store experiences. They prefer to use the
internet to find products that are the best value for money. This means
that even businesses aiming to target a local market face increased
market competition. Customers also want to be able to engage with
businesses at any time of the day through online interfaces such as
online brochures and chat functions. The internet also helps customers
to compare prices, assisting them in their search to find the best deal.

Maintaining price competitiveness and customer loyalty without
face-to-face interaction continues to be a challenge for companies.
They are adjusting to this new business environment by integrating
online and offline business strategies.
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Match the words from the text with their synonyms

1. trend 2. effective 3. expectation 4. flexible
adaptable efficient
adjustable useful
pliable successful
open to change productive
bendable
assumption direction
prediction shift
positive outlook inclination
projection fashion
style

www.lingoda.com


http://www.lingoda.com/

The contemporary market challenges of business

According to the article, what are some of the challenges faced by
businesses today? How are businesses addressing these challenges?
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Commercial strategies

If businesses are increasingly using online
advertising to stay afloat, what about traditional
marketing such as TV adverts and radio
broadcasts? Are they still effective? Some analysts
argue that TV adverts continue to be an important
part of commercial marketing because they can
be easily adapted for online use. However, they
aren‘t the most cost effective form of advertising
for small businesses wanting to increase their
market share. According to them, customer
reviews and word of mouth are both the
cheapest and most effective forms of advertising.
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Commercial strategies

Without an established customer base, word of
mouth advertising is hard to get started. So what
are businesses doing to address these marketing
challenges?

8 ' j
For many businesses, the solution lies in o (
personalising advertising so customers who ¥ "m-i
have shown an interest in their products are Ao ' |
directly marketed. The other strategy is AT
diversifying their business so that it caters for
more than one type of customer. This means
offering in-store clients the in-store experience
whilst also servicing online customers with

different expectations.
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Commercial strategies

To deal with the problem of negative reviews,
businesses are also working with other
businesses to create websites that advertise their
products and services through an online
community network. For small to medium size
businesses, this grass roots response to the
online marketplace is an effective way of
connecting with local customers whilst still
reaching out to customers further afield.

www.lingoda.com

Start where it matters
most!
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Commercial strategies

What does this all mean for other traditional
marketing strategies like cold calling and door-
to-door selling? These methods are often not
popular with customers. Not many people like
receiving unsolicited advertising either online or
offline. These advertising methods have always
been used by businesses aiming to target the
unsuspecting customer.
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New vocabulary

Make five new sentences using some of these words from the text.

n St
: Or,
: XDa,.. Ore
price . \qe shopping Perjg
itive nline S ne,
mpet flexible =
_ targeted .
Unsoliciteq diversification INtegration
advertising
Unsuspectin
: S
volatile Customers s ey afloat cost effective
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Your experiences

Can you describe a time in your life when you have had these
experiences?

) _coLD

¥ CALLING

unsuspecting customer cold calling

grass roots initiative door to door sales
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Customer recommendations

Do you take
notice of negative
reviews? Would
you write a
response if you
were the

- business?
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Commercial strategies: case study

Maria had a small ceramics business and her goal
was to be able to sell her work to a wider market
than she could access in her rural hometown. She
also owned a small shopfront that sold art
supplies to local customers and offered weekly art
classes. Maria wanted to increase her online sales
in order to provide a better service to her local
customers by diversifying her product range and
lowering her prices.

Her first step was developing a website; however,
after several months of marketing the website
she found that her profits were not increasing, so
she went to see her local business consultant
and together they developed a more targeted
marketing plan.
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Commercial strategies: case study

To attract attention to her website, she wrote a
series of positive reviews for other art suppliers in
the area and they in turn positively commented
on her ceramics range. She also developed a
series of advertisements to go in local school
newsletters, even donating a prize for a school
trivia night. She then invested in some online
social media advertising focused only on her
ceramics range, targeting customers throughout
the country who were looking for high quality
products. Within a year, sales of her ceramics
products had increased.

Book now: local
ceramics classes.
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Commercial strategies: case study

As a result of the additional income, Maria was
able to invest in a greater range of glazes for her
pottery selection, which helped her to diversify
her artwork and offer greater value for money to
her students. The additional income also meant
she could employ a sales assistant so she could
invest more time in her own artwork. Within five
years, Maria's ceramics shop had doubled its sales
with positive customer reviews and
recommendations. Nearly 70% of her products
are now sold to repeat customers, with 50% sold
to online customers. Maria credits her use of
targeted online advertising for the growth of
her business and says that the key to success is
knowing who your customer is, so that they can My income has
do the work for you. increased!
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Questions from the text

1. What marketing 2. Which strategy was
strategies did Maria not initially

use? successful? Why not?
3. Which of Maria’s 4. What product range
strategies targeted did Maria focus onin

the local community? her marketing plan?
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Developing a marketing strategy

Design a marketing strategy for one of the below situations.

Discuss your ideas with your teacher and outline which strategies you
would use and why.

Y—

B Alison works for
B Bob sells craft beer,

a charity
which he buys from organisation that
a local brewer. He sells second-
Owns a pub, but it hand goods.

is losing revenue,
What would you
advise him to do to
improve his sales?

Over the last two
years sales have
decreased. What
marketing
strategies could
she implement?
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Transcription

Your teacher is going to read an extract of the text to you.
Write down what you hear them say.

Listen up!
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Reflect on the goals

Go back to the second slide of the lesson and check
if you have achieved all the goals of the lesson.
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Reflect on this lesson

Think about everything you have seen in this lesson.
What were the most difficult activities or words? The easiest?
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- Answer key
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- Transcription
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Homework

price : : online personalised
- sponsorship online customer :
competitiveness marketing
in store customer word of mouth competitive impulse buyer
advantage
cold calling television ads repeat customer market trends
Marketing concepts Marketing strategies Types of customers
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Make sentences using these groups of words

rendereq
disgrunt\ed Worthless
customer
s ceview reputation
on

ised

ersonalise

Stay afloat social mgd\a

expectations
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unsuspectin®

cold Ca”ing

diversification

targeteq
marketing

unsolicited
advertising

door tq door
Sales

integration

cost
effectiveness
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Homework
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About this material

This material is provided by /

lingoda

lingoda \Who are we?

(& Why learn English online?

8%% What kinds of English classes do we offer?
@ Who are our English teachers?

How do our English certificates work?

We also have a language blog!
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