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Can identify and discuss
new forms of advertising.

Can make straightforward
predictions about the
future of advertising.
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Advertising has changed as a result of
the digital revolution.

What do you think the future of
advertising will look like?
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The future of advertising

B In this lesson, we will learn about how advertising is becoming more digitally
focused.

The development of digital marketing has revolutionised advertising.
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Do you remember these words?

marketing
goals advertising
campaign slogan
publicity launch

billboard
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Sentence examples

The most effective slogans are §§f
encountered online. 3§

Billboards are a dying advertising
medium.
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All publicity is good publicity in the =

N

crowded digital marketplace. &£ &£
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influencer

People want to follow an influencer because they agree with their opinions
and ideas.
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front page

Is what you read on the front page of the newspaper the same as what
you read on social media?
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classified ad
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A classified ad (sometimes called classifieds in the plural) usually contains
advertisements for second-hand products, local jobs and small businesses.
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digital advertising

My business would not exist without digital advertising.
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Vocabulary

-~

An influencer is liked a lot on social
media channels.

Is front page news more or less relevant cpanss® T
than the news on social media? =

The car | bought was listed in a
= classified ad.

Digital advertising occurs through

many online media platforms. »

T
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Below are some words linked to social media. Can you think
of any more? Do you know all of the words below?

post
follow & share
. o,
ke 3 ,icor
o algorithm
commen o
t o track

recommendations
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Read the below comments. Can you relate to any of them?

I'm looking for recommendations! Where can | buy cycling clothes in this city?

This is a sponsored ad. | don't want these ads in my social media feeds anymore.

My post has been shared 10 times! It's going to be a full house at the show

tonight!

| follow them on social media. | got a discount on their new range once because

they liked my comments about their customer service.
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Dialogue

These people are discussing social media.
Complete the sentences.

His profile photo was 1.5K times!
My managing director has 5000 . If you want a job, he's an to
follow.
My friend an ad for on where to go hiking and she got 200

personal messages full of great suggestions. Try it!

We've found that most of our customers respond really positively to
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Influencing you

Social media influencers usually have many online followers and often
post ads to keep them interested.

Do you follow an influencer?

Is there any difference between online
influencers and offline influencers?
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Posting an ad for recommendations

You are visiting a new city and are looking for recommendations for
places to visit. Write a couple of sentences to post on an online tourist
website. Explain what you are looking for.
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Some responses to your post

Two of the responses are from local businesses offering you discounts.
Do you think this is an effective form of advertising?

Would you follow these recommendations?

Welcome to the city. We offer bicycle tours and discounted meals at the best

local restaurants! Message me for a discount.

Welcome. If you are only here for a couple of days catch the free tourist tram

and visit the beach.

| can offer you a guided tour through all the city’s museums for a good price.

See our website or send me a personal message.
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popular culture

Popular culture lives and breathes on social medial!
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Online marketing can be very effective because they are difficult to
identify.
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editorial

She didn't like the opinion expressed in the editorial.

www.lingoda.com


http://www.lingoda.com/

broadsheet

The traditional broadsheet newspaper is slowly being replaced by online
newspapers.
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noticeboard

People used to use the community noticeboard to advertise flats for rent,
but now they use social media.
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daily life

Half of my daily life is spent online these days.
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product placement
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The TV show has a lot of product placement. They seem to always use the
same brand of crisps!
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Sample sentences

In some towns, community
noticeboards have all but disappeared.

Sponsored ads on social media are \
sometimes difficult to identify. 4%

Social media and online advertising are
part of our daily lives.

Product placement is a type of
marketing used mainly in TV shows and
films.
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Sample sentences

1 Popular culture is reproduced through
L\ 44 social media.

=
-

Online editorials often receive a lot of o
comments. «
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Complete the dialogue

With your teacher or classmates take turns expressing your opinion
about the following topics: sponsored social media advertising,
community noticeboards, catalogues, and online editorials.

I love online social media advertising because it advertises things that I'm

interested in.

| don't agree, online advertising is too . 4 &l A
L r} 7, -
{ /

| see your point, but who has time to read catalogues or community

noticeboards these days. My life is too busy.

| like reading catalogues because
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The future of advertising: what do you think?

What arguments are made in this text for and against personalised
advertising? Discuss with your teacher and classmates.

Advertising is more than just slogans and brand names. Nowadays, it is all
about data and data collecting. Advertisers use complex algorithms to
target consumers through personalised advertisements. When you read a
blog, much of the advertising you see is generated by your previous search
histories and other online activities. Advocates of this model of advertising
argue that advertising is more effective and useful to consumers. Consumers
don't have to put up with advertisements that don’t interest them anymore,
as they see more advertisements that are personalised to their daily habits
and interests.

Critics of data generated and algorithmic advertising argue that it is yet
another step towards increased surveillance and a loss of privacy. What
happens if the wrong types of people also get hold of this information?
Advertising is a constantly evolving industry and it is likely to continue to
change based on the advances made with digital technologies and online
social media platforms.
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Words from the text: are there any you don’t understand?

consumers

brand
slogans names
put up with
orivacy evolving
surveillanc
advocates e

data generated
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Personalised advertising

An algorithm is a set of rules followed to solve a problem, especially by
computers. What do you think about advertising that is personalised
through computer algorithms? Discuss with your teacher or
classmates.

The other day, | received an ad on a social
network of a product | didn't know about
but | found very cool. | had the feeling
that the algorithm of that social network
knows me better than | know myself!
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The future of advertising

What do you think the future of
advertising will look like?

Different, more or less the
same, or possibly more like the
past?

www.lingoda.com


http://www.lingoda.com/

Reflect on the goals

Go back to the second slide of the lesson and check
if you have achieved all the goals of the lesson.
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Reflect on this lesson

Think about everything you have seen in this lesson.
What were the most difficult activities or words? The easiest?
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- Answer key
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Homework

Write a text that outlines what you think the future of
advertising will be. Use a formal voice and write a paragraph or

more.
© The future of advertising lies with
data generated algorithm © online marketing. Online marketing is
o more effective than traditional forms
O of marketing because...
@)
surveillance personalised ©
@)
@)
O
sponsorship privacy -
@)
@)
O

www.lingoda.com


http://www.lingoda.com/

My favourite words

Choose five words or phrases from the lesson
and write them down in your list of My favourite words.

M
4 faVOUf’ite e
rds

Consumer

Algorithm
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Make flashcards

Make flashcards and phrases from this lesson that you find
useful.

/

daily life
something that
happens every day -
a daily occurence }

_—
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Homework
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About this material

This material is provided by /

lingoda

lingoda \Who are we?

(& Why learn English online?

8%% What kinds of English classes do we offer?
@ Who are our English teachers?

How do our English certificates work?

We also have a language blog!
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