Planning an
artistic event

LEVEL
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Goals

Can describe the planning
of an artistic event in detail.

Can discuss artistic events
in my city and create an
advertising poster for my
own event.
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Attending a concert is fun.

But organising one could be another
story entirely.
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Preview and warm-up

B In thislesson you are going to learn how to plan an artistic event and practise
creating an advertising poster.

This must have taken so much organisation.
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the idea

It is important to decide on the concept of the artistic event before any preparations
can begin. For the purpose of this lesson, we are going to think about planning a
concert.

On the next page, you will find a list of the first things to think about.

It all begins with an idea.
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How often and what is the purpose?

B Some of the first things to think about are how often the event happens and

what the purpose is.

annual

The event happens every year - the audience knows what to
expect.

inaugural

It is the first event and more of them will happen in the future.

fund-raising

The event is raising money for charity.

commemorative

The event is in memory of something/someone.
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Things to take into consideration

Think about who you want to perform.
the music What genre of music is it?
Is it well-known bands or newer artists?

Who is the main audience for your event?

the audience What is the age range, the social demographic,
the geographical location?

Where is the concert going to be held?
Is it indoor or outdoor?

the venue -
How big is the venue?
Is it seated or standing?
You need to decide how you will promote the
promotions concert. You could promote the concert using

flyers, social media or local newspapers and
radio.
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Your concert

Decide how often your concert is going to happen and what the
purpose is.
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Music and audience

What kind of
music are you
going to have?

Who is the
intended
audience?
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Venue

Where would you like to hold
the concert?

Think about the time of year
and location before you decide.

Give the reasons behind your
decisions.
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Promotions

With your classmates or teacher, discuss the best way to promote a
concert. Do you all agree? What do you think would be the most
creative and innovative solution to advertise your event?
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The poster

B All concerts have a poster.
B There are certain elements concert posters contain (see below).

. practlczjll the artistic side
information
name of the
colour scheme
concert
location |Og0 LIVE MUSIC
BEER & FUN
JUN 22
date slogan - 19:00 PM
price images or graphics ,
-5 S 1 -
name of the T—
artists appearing
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Posters

Look at these posters.
Do they contain all of the necessary information?
Which do you like the best and why?
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Logos and slogans

Which of these is a logo and which is a slogan?
Can you think of any famous slogans and logos?
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A concert poster

You need to think of a design for your concert poster.
Remember to think about the things below.

Y Y

The colour Scheme,
logo and slogan.

Where you will place
the name of the
concert, the location,
the price etc.
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Your poster

Tell the class about your poster design.
Did you all have similar ideas or are they all different?
What do you think of each other’s ideas?

LOUIS ARHSTAONE,
| LE BOLDAY
k NHASFONE
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the performers

You need to decide now in which order your artists will play or in which order they
will play the songs.

Think about whether you want well-known acts, and what type of music is best to start
and end the event.

It is best to start and end with well-known songs.
People like to wait for their favourite tune!
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paying for the concert

Hiring artists or musicians comes at a cost. Think about how much your artists

would cost to hire. If they are very famous, it will cost much more!

You also need to think about how you will pay them. What is your budget?

]

Ticket sales could cover the cost of the artists and
organisation. But how much profit will we make?

Sponsorship from companies would help to lower ticket
prices and encourage more visitors.
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A phone call with a sponsor

When looking for sponsorship, it is important to choose companies which
would have a reason to sponsor the concert so that it will be mutually

beneficial.

Below is how you might make a phone call with a sponsor.

Introduce yourself and tell them
about the concert you are holding.

My name is David Gerber and my company is
holding a charity jazz concert in the summer.

Explain more about the artists
appearing.

We have the world-famous Jazz Jingles
appearing, and as the warm up we have
young people from all over the UK
performing.

Say why you think the company
might want to sponsor the concert.

As a seller of musical instruments, we think
you would benefit from advertising at the
show.

Give some extra details.

We have over 5,000 people attending so you
would reach a huge audience.
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concession stands food stalls

In most concerts there is a place to buy food and drinks and a place where you can
buy merchandise for the concert. In the U.S., concession stands is used. Food stalls
is used in the U.K.

What types of refreshments would you like to have on offer?

Will you mix the two types of stands together or have an area for food and a separate
area for merchandise?

—
; We should have a place where people can get water and
" Lq { snacks. If we are having the event in July, shall we offer free
2 water to keep guests hydrated?

It's a great time to sell posters for the band. Everyone will be
excited after they have played - we should make the most of
it!
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Ordering your performance

Think of the songs or artists that are going to be at your concert.
Put them in the order which you would have them in.
This is called a running order.
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Your order

Compare your running order
with your classmates or teacher.

Do you have famous bands or
songs at the beginning and end
and less known things in the
middle?

Or have you decided on a
different order?
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Speaking

Answer the questions with your classmates or teacher.

Will you have food and drink at your concert?

-

/Té:’_/ Would you sell merchandise too? What kind of things

would you sell?

What kind of food and drink would be available to buy?

1
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Tickets

How much do you want to sell
tickets for?

Think about your target audience.

What is your justification behind
the price?
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Sponsors

Think about who should sponsor your concert.

What kind of companies align with the genre you have chosen or the
artists performing at your concert?
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Phone call with a sponsor

Read through the dialogue with your teacher.

Good morning, my name is Abby Hubert and | work with

Classics in the Corner. We are putting on a concert in the

‘

summer which | would like to talk to you about.

d,
A &

| have heard about that concert actually. It sounds interesting.

Yes, we have the British youth orchestra playing classical music from films

and other well-known places. We think that, as a company which organises

N Z

music lessons for children, you might like to advertise on the night.

N

I'm not sure. Could you tell me a little more about the concert?
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A phone call

Practise a similar dialogue with one of your classmates.
Finish the dialogue through to the end.

Good afternoon, Well, we might
my name is... be interested...
Student A: you are holding Student B (or teacher):
a concert and want your company might
sponsorship. sponsor a concert.
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Reflect on the goals

Go back to the second slide of the lesson and check
if you have achieved all the goals of the lesson.
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Reflect on this lesson

Think about everything you have seen in this lesson.
What were the most difficult activities or words? The easiest?
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0 ‘ Writing

Write a description of the poster which you designed during the
lesson.

OO0 00 0o 0o 0 0o 0 0O
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Sponsorship

You would like to create a small event at your place of work or

study. You need some help financially and you have decided to

write to some local companies to request sponsorship. Write an
email to the companies. What would you include?

To: Sponsors

Subject: Exciting music event!

Dear

| am a local business owner in the town centre who would like to encourage

more shoppers to the area. We have decided to organise a small music event on
July 17t and | would love your support...
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About this material

This material is provided by /

lingoda

lingoda \Who are we?

(& Why learn English online?

8%% What kinds of English classes do we offer?
@ Who are our English teachers?

How do our English certificates work?

We also have a language blog!
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